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“Demystifying SEO” -- A look at the magic behind 
search engine optimization.

SEO stands for “search engine optimization.” 

It is the process of getting traffic from the free, organic 
listings on search engines. 

All major search engines such as Google, Yahoo and 
Bing have such results, where web pages and other 
content such as videos or local listings are shown and 
ranked based on what the search engine considers most 
relevant to users. Payment isn’t involved, as it is with 
paid search ads.

The methods for achieving great SEO can be very challenging – yet by using simple 
techniques you can improve your website’s SEO greatly.

Keywords:1)  Keywords are the words and phrases a person types into a search 
engine when looking for relevant websites. Using the right keywords on your site 
is a vital step in effective search engine optimization (SEO). Google doesn’t use 
the keyword Meta tag, although other search engines may.  Limit your keyword 
phrases to about 10.

Page content:2)  Page content 
is the most important factor 
in placing well in a search. 
There should be enough 
content that a search engine 
can find relevancy in your 
website. Generally between 
400 to 700 words and with a 
keyword density of 4% to 6% 
-- although factors can vary.

Page Title:3)  Every web page should have a unique title that utilizes the keywords 
for which you want to be found. For example: I want to be found for “Affordable 
Web Design in Maine” and so I put that into the title of my page. And you need to 
be careful how you construct the title phrase – commas are bad because it looks 
like you are spamming keywords, and there are other things such as stop words 
that can hurt your SEO. Most search engines do not consider extremely common 
words in order to speed up search results. You are also limited by the number of 
characters in a title tag – 60 to 70.

http://www.google.com
http://www.yahoo.com
http://www.bing.com
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Meta description:4)  Although this is not necessary 
for SEO it does allow search engines to sometimes 
use those when posting the short descriptions 
you see after doing a search. Limit of number of 
characters is about 160.

HOw TO wriTE grEAT cOnTEnT fOr yOur wEBSiTE
Start by addressing it the same way you would if someone were to ask you about your 
business. You know your business better than anyone else, now the trick is to make 

your content more relevant in a search than your competitor’s 
website.

When people search for a product or service try to imagine what 
keywords or keyword phrases one might use in a search – this is 
where the real magic happens. One example I can think of was 
for a client that has a Doggie Daycare – when doing the research 

for the website’s SEO I found that the keyword phrase “Doggie Daycare” was more 
popular than “Doggy Daycare”.

doggie daycare - 1600•	

doggy daycare - 1000•	

doggie daycare portland maine - 36•	

doggy daycare portland maine – 0•	

Those small things can make the difference between placing well in a search or not 
placing at all.

The way I found out which keywords or keyword phrases to use in a website is with 
Google Keyword Tool:  https://adwords.google.com/o/KeywordTool

Be sure to always click on “exact” match when searching to get the exact numbers and 
not “broad” which returns results from all the words in the keyword phrase.

https://adwords.google.com/o/KeywordTool
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Off PAgE SEO STrATigiES
Off page SEO strategies can include a number of 
techniques such as: 

Back link building:•	  This is probably the most 
difficult part to do correctly. Getting listed with 
online directories is a good start but avoid any 
company that offers to “sell” you backlinks – buying backlinks or having poor quality 
backlinks can hurt your SEO – avoid them at all cost.

Article writing or how to videos:•	  Submitting article 
to places like: Ezine Articles http://ezinearticles.com  
or eHow http://www.ehow.com  is a great way to 
increase your Internet visibility and improve SEO. If 
you can share useful information about a topic then 
you can build your credibility as an expert and get 
linking back to your website.

Videos:•	  With more than 120 million videos on YouTube http://www.youtube.com  
alone is it any wonder where the future of television is headed. Take advantage of 
this free and sometimes overlooked opportunity to get your message out to more 
people and in a format that is compelling and interactive. Other sites include Vimeo 
http://vimeo.com , Yahoo Video http://screen.yahoo.com , and Viddler http://viddler.
com 

forum posting: •	 Getting established as an authority and providing links back to your 
website improves SEO.

http://ezinearticles.com
http://www.ehow.com
http://www.youtube.com
http://vimeo.com
http://screen.yahoo.com
http://viddler.com
http://viddler.com
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TrAcKing yOur rESuLTS

The only way to know if your SEO is effective is to use some method of tracking the 
results – luckily we have Google Analytics: http://www.google.com/analytics

Google Analytics is free and all you have to do it sign up 
for a Google account – if you are using gmail then you 
already have a Google account.

Google Analytics allows you to track some amazing 
facts about visitor behavior, traffic sources, and what 
technologies are being used to view your website. Using 
this tool you can track your ROI (return on investment) 
and see if the SEO work or marketing campaigns are 
working for you.

SOcAiL MEDiA & MArKETing

What is social media & marketing? Social media has 
taken the Internet by storm with sites like Facebook, 
LinkedIn, and Twitter the Internet is abuzz with 
potential customers for any business – but how can 
you reach them?

It is estimated that by the end of 2012 there will be 
1 billion users on Facebook. That’s an incredible 
number of users all sharing every tidbit of their likes 
and dislikes – and Facebook is able to formulate that 
information into opportunities for businesses to create 
highly targeted ad campaigns. You can market to a 

group in a certain location, age, interest, and so much more.

If you are not using a paid ad campaign then the art of marketing needs to be more 
subtle. Imagine if you were at a social gathering, the last thing anyone wants to 

http://www.google.com/analytics
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hear or see is someone running around saying 
“Please do businesses with me” – it annoying and 
pathetic. Instead be engaging and interested in the 
discussions and if the opportunity arises you can 
present your business that way.

A social media presence is necessary because it 
can get you more connected on the Internet and 
more connections build more relevance – and more 
relevance develops better SEO.

Again, you need to weigh your ROI (return on investment) to see if the time and money 
you are spending on a social presence is worth it.

THE Big DO nOTS!!!
A word of reassurance. It’s hard to accidentally spam. Search engines also look at a 
variety of signals before deciding if someone deserves a harsh penalty.

OK, let’s talk about things not to do!

 “Thin” or “Shallow” content

It’s a brand new penalty, because Google until recently couldn’t even decide if just 
having so-so content really should be treated the same as overt spam techniques.

But when Google rolled out its “Panda” update in February 2011, having what it 
described as “thin” or “shallow” content, content that 
was lacking substance, became a reason for that 
content to take a penalty hit.

Keyword Stuffing

It’s one of the oldest spam tactics on the books. 
Search engines say to use words you want to be 
found for on your pages. OK, I’ll give them those 
words over and over again! How about 100 times. In a 
row? That work for you, Google?

Actually, no, it doesn’t. But “keyword stuffing” like this 
could get you penalized.
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How often is too often? There’s no correct answer here, but you’d really have to go to 
extremes to cause this penalty to kick in. It’s most likely to happen to non-SEOs who 
just don’t know better and might decide to paste a word many times in a row, typically 
at the bottom of a web page.

Hidden Text

Once you decide to keyword stuff, you’re next thought will probably be “Why don’t 
I hide all this text that no human wants to see.” You might make the text white, so 
it blends with a page’s background. In doing so, you will have spammed a search 
engine.

Search engines don’t like anything hidden. They want to see everything that a user 
sees. That’s because when people do content just for the search engines, they’re often 
going to extremes.

Don’t hide text, whether it will be using styles, fonts, display:none or any other means 
that means a typical user can’t see it.

cloaking

Let’s talk sophisticated hiding. How about rigging your site so that search engines are 
shown a completely different version than what humans see?

That’s called cloaking. Search engines really don’t like it. It’s one of the worst things 
you could do. 

While most people are unlikely to accidentally spam a search engine, the opposite is 
true when it comes to cloaking. That’s why it’s such a heavy penalty, if you’re caught 
doing it. It’s seen as a deliberate attempt to go beyond acceptable SEO practices.

Paid Links

Speaking of Google banning itself, it also banned 
Google Japan, when that division was found to be 
buying links. For 11 months.

That’s longer than JC Penney was penalized (3 
months) in 2011, but JC Penney suffered another 
penalty of having its paid link purchase get turned 
into a giant New York Times article. As did several 
large online florists. And Overstock got hammered 
via a Wall Street Journal article.
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The debate over whether Google should act so aggressively against those who buy 
and sell links has gone on for years. The bottom line is that to be in Google, you have 
to follow Google’s rules — and the rules say no buying or selling links in a way that 
they pass on search engine ranking credit.

If you choose to ignore Google’s rules, be prepared for 
little mercy, if you’re caught. Don’t believe programs that 
tell you they’re undetectable. They’re not, especially when 
so many of the cold-call ones are run by idiots.

As for Bing, officially it doesn’t ban for paid links, but it 
frowns upon such purchases.

Link Spam

Tempted to run around and drop your links on forums and 
blogs all over the web, perhaps with the help of automated software?


